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9 Appendix
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9.1 Interview Questions for Flakt Woods

9.1.1 General Questions

Ex &! I I N

* gl ( #11 N

M* # | ( + & N

<+ & (! N8 # # N

= # | # ! N

* &l #

>+ ( (

G*8 !

F* &! N

E *&! Lo
N

EE®! ! ! N

E*8 | I N

EM&! # ( N $ ! !
I [ ( N

E<8 # # ! ( (

( . !
$ oo N

E="&! F N7 51 " )

E*8 ( ! ! rT#
! ! N

9.1.2 Cultural Web
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9.1.3 Result of Cultural Integration Model
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9.2 Company Background
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9.2.1 Flakt Woods AB
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9.2.2 Flakt Woods Enkoping
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9.3 Screen Prints of Internet Sources
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FiE CUIL WiEW CAVUNLES  JuUs e Liliks n [Laatl J ALk (Tl 1t J DILIILILEREL J FiELg J SearLn

QBack -~ D M @ | Fsearch FrFavoites 8 B | (23- & B @ - J B e fAddress @http:f.l’search.eb.cDm,l’ab,l’articIe-QDSZlZD?query':merger&zt:eb

Britannica O

ACADEMIC EDITION HOME | WORKSPACE | GUIDED TOUR | HELP

SEARCH: |merger @ idvanced Search [hot sure of spelling

Content Related to [
merger

Encyclopzaedia Britannicash

Main Article

Fage 1 of 1

PRINT PAGE | PRINTARTICLE | E-MAIL ARTICLE | CITE ARTICLE

BRI corporate combination of two or more Expand your
Table of Contents Research

independent business corporations into a single
e - merger : : ¥ Journais And Magazines
; enterprise, usually the absorption of cne or more |
¥ The Web's Best Sites
Ty firms by a dominant one. & merger may be
accomplished by one firm purchasing the other's
assets with cash or its securities or by purchasing the other's shares
or stock or by issuing its stock to the other firm's stockholders in
exchange for their shares in the acquired firm (thus acquiring the
other company's assets and liabilities).

Index Entry 18

Mergers are of several different types: horizontal, if both firms
produce the same commodity or service for the same market;
market-extensional, if the merged firms produce the same
commodity or service for different markets; or vertical, if a firm
acquires either a supplier or a customer. If the merged business is not
related to that of the acquiring firm, the new corporation is called a
conglomerate (g.v. ).

The reasons for mergers are various. The acquiring firm may seek to
eliminate a competitor; to increase its efficiency; to diversify its
products, services, and markets; or to reduce its taxes. Merger
activity varies with the business cycle, being higher when business is
good.
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File Edit View Favorites Tools  Help Lirks [CHH) E3HH] 3 HW 3 IHH ) ING (5 Bibliokeket (05 Media [ Search
QBack - O SO Search Ut Favortes 2 B (- ) 0] - [ [ B 8 Addess [@] hetpsijwwn. faktwoods.com(169/2565/1 /9707 74b2-028b-453b-a341-ad3e32bagalc
Contact us 2 Search 3 Print this page [ Add To Favorites
HOME  Cormpany | Applications | Products  Brands Service Downloads Sales Contacts  Catalogues
Agriculture Appllcatlons
Alrport
ATER
Car Parks
Cement
Chermical

Clean Room
Commercial Buildings
Dedusting
Fire safety
Heat Transfer
Hospital

Hotel

Hygiene
Marine

Metals

Mining
Offshore
Paper
Fetrochemical
Pharma
Power

Pulp and Paper

Residential Ventilation
m Steel

W Traction

| Transit

B Tunnels and metros

| Waske Water Treatment

Whatever man-made construction in the world you
might enter, somecne cared for the ventilation there.
- And it's a good chance it was we who did.

Qur referance list covars evarything frarm affices to cruiss
ships, frorm tunnels to oil rigs, fram rines to microchip
praduction. Brawse through aur list of Application Areas
at left, For each area you can share our experience of
what special cansideration raust be taken and what we
can da to cater for your nezeds.

)5

What makes us different
is our expertise in almost
every single imaginable
field of application.




File Edit View Favorites Tools  Help

Unks [ H) CHHH) [CHHLK £ IHH S ING 05 Bibliotekst [ Media [ Ssarch

address | @] http: v . Flakbwoods .com(169{2785/1/d01 36259-D0e-4dS0-as4d-7e23b8c Feald

@ Back - @)‘B@@ipsg&arch - Favorites 6E|£§v§a EB-00&R R

,
FléktWoods
g

Products Brands Service Downloads Sales Contacts

HOME Cempany Applications

Catalogues

Qur Mission Facts
Wision
Facts f Figuras |

Enaineering

Flakt woods was formed in 2002
cut of a merger of twe companies:

Manageront + Flikt - 5 spacislist in sir handling.

; . fans and air climate,
Organisation & Sites
+ Woods - a global leader in axial

Histary Timeline e

Figures
Quality f Environment
Flakt woods iz & privately held

Ernployrnent cormpany owned by Compass

s Annual turnover:

siternap

Partners International Ltd,
and the managsrmsnt,

Flakt woods Group has 20
rmanufacturing and
engineering operations
warldwide induding

around 500 ME worldwids

« 3 000 employees

+ Sales offices in 20 countries
+ Factories in 20 countries

+ Reprasentation in 95 countrias

Air Climate

Sweden, Finland, UK, France,
Italy, Poland, Russis, Dubai,
India, Kares, Japan, Australia
and the Americas,

+ Mo 1 in Europe for Air Handling Units
+ Mo 2 in Europe for Air
Diffusion products

Air Movement
+ Mo 1 worldwide for tunnel & metro fans
e Mo 1in traction fans

Corporataiheadguartersn + Leading for axial and industrial fans

Flikt Woods Group AG References:
+ 300 hospitals in 18 countries
+ 250 pharmaceutical plants
+ 3500 car parks
+ Fire safety in 10 000 buildings
+ 60 cruise liners
* 100+ tunnels in 36 countries
« Channel tunnels: 50 kms of tunnel
ventilated by 2 fans
+ 300 high speed trains including
TGV, with carbon fans
+ 30 % of the world's cement
production capacity
- 75 % of the world's pulp
production
« 1000 pressurs blowers
for MVR and waste
water treatment

Affolternstrasze 40
CH-8050 Zirich
Switzerland

Tel: +41 (0)43 288 35 00
Fax: +41 (0043 288 38 10

nfo@flaktwoods. com
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